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If you think about it, it really is unbelievable what we have created and achieved
with our Alumni Association. The IMB study
programme (formerly MBA programme)
has been around for 22 years. Our Alumni
Association was established 19 years ago.
A few weeks ago, we have celebrated the
18th birthday of our biggest event of the
year, the MBA Radovljica Gala. These numbers are unheard of for Alumni organisations in Slovenia and in wider region.

PRESIDENT’S LETTER
Matej Ojsteršek

To me, it’s not the tradition aspect of our
story that is so admirable. It’s the survival
aspect. During the 19 years of our existence, we’ve faced so many challenges. We
moved from Radovljica to Ljubljana, we
started enrolling more and more international students each year, we managed
to survive a serious drought in funding
caused by the financial crisis, we remained
engaged with the Alumni even though
the recent technological revolution has
numbed our sense for socializing and
staying in touch, and we even withstood
the big generational shift in our Association that was bound to happen because
of our long tradition. After witnessing the
energy at this year’s Gala event, I am confident and can proudly say that we did it!
We managed to adapt and we are moving
forward.
Even though so many things have changed,
one thing has remained the same. We
still welcome young, smart and ambitious
individuals to our ranks each year. This is
what we wanted to show in this edition of
Retro - successful and interesting personal
and professional stories of our younger
members, who are, just like their predecessors, embracing life with great passion. I’m
happy that, based on some of these stories, with more to come in the next edition
of Retro, our future indeed is bright.
Matej Ojsteršek, president of Alumni Association MBA Radovljica
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‘‘ Our second home, a team
effort, an opportunity.’’

22nd GENERATION OF IMB
Author: Ana Isabel Munguia Partida

I recently asked my colleagues what IMB meant to them.
Some mentioned that they think of this program as their
second home, a team effort, an opportunity. They even relate
it to family at this point, and not surprisingly. IMB has turned
into a place where all of us have grown a lot since day one.
All the faces that seemed unfamiliar at the beginning have
now turned into recognizable looks we can distinguish from
meters away. This newly adopted family is composed of individuals from all around the world. Our classmates come from
China, India, Kyrgyzstan,Turkey, Macedonia, Montenegro,
Bosnia and Herzegovina, Mexico, and Slovenia.
In the short period of time that we have been in this program,
every activity has been proven to be more personally fulfilling
than the last. Everything started at the beginning of September, when we got a serious dose of reality at the preparation
boot camp for Managerial Economics. Long days that turned
into nights set the level for what was to come next.
Our first task, for example, was to climb Mount Everest with
a group of people we had just met. Preparing to fake climb
the largest peak of the planet demonstrated to be the ideal
team building activity for our future team projects together. It
also gave us the right understandings about the importance
of strategy, and resource management. Critical qualities that
we, as future managers, need to implement in order to have
a gratifying career.
Nevertheless, it was not only hard work. We also had the
chance to celebrate MBA Alumni’s annual cocktail party at
the Fužine Castle. It was a wonderful evening accompanied
by great food, music, and delightful conversations where all
of us got the chance to know each other in a different level. It
was a great way to start the new year full of insights, and new
friendships.
After that it was straight to executing the Human Resource
Management project, our first glimpse about how the
business world looks like. Our classmates collaborated with
Danfoss, BTC, LineaDirecta, BTC, Ernst & Young, SiMobil, Špica, Soča, and DUTB to provide an innovative HRM solution for
these companies. It was very gratifying for us because some
of those strategies were actually implemented by some of
those companies. This makes us unbelievably proud.
Additionally, we also attended the 2014 Portorož Business
Conference. We had the privilege to learn about a variety
of challenges, and opportunities being faced by Slovenian’s
most prominent institutions, and businesses. This presented
us with a broader understanding of the emerging business
opportunities arising, and how we will be able to tackle them
with the tools IMB has given us. We closed the year 2014
with, as Slovenians call it a ‘Happy December’. Professors and
students got together to celebrate the end of a very successful year. Some of them even granted us with the honor of
showing us some of their more artistic talents. Avgust Jagodic
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with his accordion, Eva Kern with a voice that stole our hearts,
and Prakriti Gaur delighted us with a traditional Indian Dance.
Christmas jingles were at full blast, and Christmas decorations gave the atmosphere a warm feeling for those cold winter days. All in all, the evening was a well-deserved celebration
from all the hard work we had been given in the first part of
the school year.
We are also delighted to announce that one of our colleges
was the recipient of this year’s Managers Association of
Slovenia Scholarship. MAS holds their annual award ceremony every January, where they give special recognitions to
managers and leaders making a difference in Slovenia. In this
ceremony they also award one international student studying
their Management or Business studies in Slovenia. This year
the Faculty of Economics had the honor to have one of its
IMB’s students as one of the recipients, Ana Isabel Munguia
from Mexico. We could not be more proud of having a class
full of future managers excelling at their careers and lives. We
sure hope we see more of these awards in the near future.
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And last but not least, we had the chance to implement our
management and strategy knowledge to a bigger extent
with a project in collaboration with Mercator. We proved to
be a hardworking generation with a clear-cut vision. For the
Mercator project, we examined the market for six different product categories, and had to evaluate new business
strategies and marketing promotions to better suit Mercator’s
objectives. We successfully presented our solutions in front
of Mercator’s board president and member, representatives
of the marketing department, and each respective category
manager. We could tell that we felt like we were where we
belonged. The company’s representatives listened with interest, and made some insight comments that made this project
even more satisfactory.
Despite the fact that our journey is not over yet, we’re not
the same people as we were when we started. IMB has
enabled us to become the people we want to be by preparing
focused, and diligent adults ready for the next challenges that
the future holds.

3
GOAT STORY

Author: Stella Korošec

Crowdfunded product which started as a side project but
turned into a much bigger story becoming one of the most
funded Kickstarter projects from Slovenia by raising over
$450,000 in 30 days.
It is not a high tech gadget or a life saving app, it’s a coffee
mug. The kind of coffee mug that resembles a shape of a
goat’s horn, which not only helps you drink every last drop of
coffee but also embodies the legend of goats discovering coffee back in the 13th century. It comes with a leather holder
that also turns into a stand and a set of straps to help carry it
around.

The idea was born from the desire to create something to
shake up the dull market of coffee tumblers and managed
to grow into a fashion statement. The product is not made
to please everybody; it was made to tell the story behind it.
It has a distinctive design that makes people either love it
or hate it right away. Either way these emotions made the
product go viral and finally successful. People felt the need to
share the project if they found it amazingly brilliant or incredibly stupid.
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The general brief was to address the generation on-the-go,
fashion-conscious, familiar with the take-away coffee culture
while caring about the environment (no more paper cups
and plastic lids wasted) whilst supportive of crowdfunding
initiatives. The plan was to craft a product not for the masses
but for design enthusiasts online, who would appreciate the
work behind the object and have the means to support the
project. We didn’t check competitors or submit the product to
the public’s feedback before launching it; it was so niche and
so different that we didn’t have to.
Goat Story would be carried on Kickstarter only; there was
no plan B. Either crowdfunding worked, or the product would
simply be wiped off the table. Thus, we opted for a marketing
strategy tailored to the platform itself with special attention
given to details of the product and by creating a memorable
presentation. Aiming to raise 25,000 dollars, we reached the
goal in 2 and a half days and ended up amassing the initial
target amount over 18 times.
Roughly 70% of the orders came from the US and Canada,
followed by Asia and Europe. Less than 1% of all orders came
from Slovenia. The warm response from Taiwan, Hong Kong
and South Korea in particular is an outcome we didn’t foresee
because we learned that the year of the Goat was coming up.
This was actually pure luck.
The Kickstarter success was just a beginning of a longterm
project. We used the platform to test the market and at
the same time presented a new brand to the public. The
Kickstarter badge opened several doors for our team and
moreover helped us enter the US market. But we have no
intention of slowing down. There are too many products on
the market that don’t have a story, making them dull, average
items and we’re here to disrupt the market and explore what
more is out there for us to improve.
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THE DISCOVERY OF COFFEE...
Yep, we owe it to the goats. The essential
morning beverage that so many of us indulge
in daily was, based on the legend, discovered
by goats. Supposedly goats stumbled upon the
bush of red berries, tried the berries and became all cheerful. Their shepherd noticed that
and decided to try the berries himself. While
the initial taste was not what he was hoping it
to be, a few hours of brewing later, red beans
transformed into a rich chocolate colored delicious tasting drink.

9
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TRIP TO FINLAND
Author: Tanja Gazibarič and Petra Korelc

21st generation’s
final trip to Finland
No one knew that our Initiation party will define our final trip destination. Solving one of the tasks given, introduced us to
former Vice President Communications of Nokia, Mr. Martin Sandelin. And one year later, exactly between 21st and 29th September we visited the home of Nokia – Finland. During our trip we visited many interesting cities, we travelled from Helsinki to
Lappeenranta, and in between we had short visit to Tallinn, Estonia. All of this enabled us to reach the conclusions and finalize
the book Industrial policy in retrospective. Of course our trip would not be possible without professor dr. Prašnikar’s organizational skills and our hard work on the final project.

Group photo at Näsinneula observation tower with a view on the Nokia city.
10

Formal part of our trip consisted of various visits to companies and universities. Upper photo taken at Outothec company.
Bottom left at Valmet corporation, and bottom right visit at Lappeenranta University of Technology (LUT).
11

A day for crowd funding & crowd sourcing: A case of IronSky and IronSky Universe organized by Mr. Sandelin.

Destination reached – Group photo from Tallinn.
12

Some moments from our way to Tallinn.

Enjoying sun and nice view on old city of Tallinn.

One of the tourist trips around Finland cities.

The trip lasted only for a week, but memories will last forever.
We will never forget The Times we had...
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LINK BETWEEN ACADEMY
Author: Dafne Dimitrova

Interview with Denis Marinšek
Denis Marinšek, a researcher and teaching assistant at Faculty of Economics- University of Ljubljana,
already a CFA charterholder and recent PhD graduate. We had the pleasure to host him in our interview
section of this Retro edition, to share his successful
story of linking the business and academic area, great
enthusiasm and love for statistics.

Why have you decided to earn the CFA designation?How did
you manage your time during the exam sessions and how
did you combine work obligations with study time?
I first learnt about the CFA Program during my master study.
The advisor for my thesis was Professor Aljoša Valentinčič and
he once said to me that it would be good to finish that programme. Right after finishing the IMB study, I got employed
as an investment manager at PDP, Inc. There, I met Aleš
Zupančič, who is also an alumni of the IMB programme and
was already the CFA charterholder at that time. I soon got
highly interested in the programme and in the end of January
2011, I registered for the CFA Level 1. In a few days I received
the curriculum with about 3200 pages. Since there were just
a few months till the exam day, I started with some serious
studying. Fortunately, the Level 1 is more or less a repetition
of the undergraduate study and the IMB program at FELU. It
covers ethics, micro- and macroeconomics, statistics, and basic finance. The Level 1 exam consists of 360 multiple-choice
questions (180 questions at a three-hour morning session,
180 questions at the three-hour afternoon session). I found
this level easy - it is more about a proper time management.
During the summer of 2011, I enrolled at the Interdisciplinary
PhD program in Statistics at University of Ljubljana. Since I
was already working as a teaching assistant at FELU, I soon
realized that the CFA program, the PhD study, a full time job
at PDP and teaching activities are not compatible. So I left the
job at PDP, became a student again and registered for the
CFA Level 2. The second level is very demanding. The majority
of topics are completely new and as June 2012 was approaching I needed to study all the time. Fortunately, working as a
teaching assistant leaves you with enough free time so that
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I was able to manage all studying activities, both for the CFA
and for the PhD programme. Level 2 is highly quantitative
and it demands from the CFA candidate to memorize a lot of
equations. Its focus is on the very detailed analysis of financial
statements. The Level 2 exam consists of 180 multiple-choice
questions (90 questions at the three-hour morning session,
90 questions at the three-hour afternoon session).
In August 2012 I registered for the CFA Level 3. In my opinion, this level is the hardest. From February to May 2013
I completely stopped working on my PhD thesis and just
concentrated on studying. This level is more qualitatively
oriented and is focused on the portfolio management. The
Level 3 exam consists of 90 multiple-choice questions at the
three-hour morning session and essay-type questions in
the three-hour afternoon session. I can say that Level 2 and
Level 3 exams are much harder than any PhD exams I had,
and completely incomparable to the exams at the IMB level.
Although I was studying a lot before taking the Level 3 exam,
I was quite sure I will not pass it after the exam was finished.
Fortunately, it all ended well. In October 2013 I got the CFA
designation.

How do you see yourself after finishing the CFA Program? Do
you find the CFA lessons applicable to your current job?

Do you see yourself more in an academic area or would you
rather switch to business?

In March 2013 I got fully employed at FELU as a teaching
assistant for statistics. From 2009 till 2013 I was working at
FELU as a student. CFA Institute highly promotes collaborations between academic and business areas. That is also
how I immediately fulfilled the four-year of obligatory working experience for getting the designation. I found that this
program gives you a lot of financial knowledge, especially
practically oriented. Curriculums are by far the best financial
textbooks I have ever read. The programme also helped me
with finishing my PhD because I was working on the topic of
capital structure of European firms and the impact of indebtedness on a firm’s performance (advisors were Professor
Marko Pahor and Professor Dušan Mramor). I have never
regretted taking the CFA program although the exams were
extremely difficult.

I really enjoy working at FELU. It offers you a lot of independence and you can manage your time as you want. Although
I considered applying for a job in Austria or Switzerland, I see
myself more and more in the academic area.

I cannot say that the CFA lessons are directly applicable to my
current job. Yet, through the examination process at the CFA
Institute, I got a lot of ideas on how to better and more objectively test the knowledge of my students. I would also say that
by having the CFA designation it will be much easier to get a
job abroad if I will ever need this option.

Which competence would you point out that you have
gained through IMB study and was an important driver for
your career? What about your PhD study?
The IMB study was a great experience. The most important
competence I gained there was an improved knowledge of
English since it is crucial for my work. I also gained a lot of
financial knowledge in the last semester of the IMB programme, which definitely helped me passing CFA Level 1.
On the other hand, PhD gives you other competences that
cannot be acquired at master level. I did not really get a lot of
new statistical knowledge during the PhD study, but it was a
great experience working with a few distinguished professors
of finance. I also need to stress that Professor Dušan Mramor really helped me to learn how to properly tackle a given
research problem and gave me a valuable overview of finance
theory. I found that, in general, the PhD study gives you a lot
less technical knowledge than you would expect, but rather
helps you to learn how to get a broader overview of a given
research problem
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MODRA JAGODA
Author: Marko Nikolovski

“That company with the unusual name”—as people often
refer to Modra Jagoda (meaning “Blue Berry” or “Wise Berry”, a play on words), is home to a five-person team, two of
which are IMB alumni: Marko Nikolovski and Blaž Triglav,
both from the XVIII generation. Incorporated at the end
of 2011, the company operates in the mobile health field,
making mobile applications for healthcare professionals,
such as doctors, nurses, and pharmacists. They recently
crowned their three-year existence with a special Innovation
Award given by Medicina Danes (Medicine Today), a Slovene
medical magazine at an event taking place at the Ljubljana
Castle.
IMB AND BEYOND
“Modra Jagoda wouldn’t exist without IMB, in more ways than
one”—says Marko Nikolovski, one of the cofounders of the
company. Himself, Blaž Triglav, and Brent LaRue became
friends early in their IMB days. All of them were slightly
geeky (though LaRue, an athlete who ran for Slovenia on the
London 2012 Olympics, certainly did not look the part), had a
distinctive sense of humor, and worked especially well together on the plentiful projects during the academic year. After
the Portorož Business Conference, the three friends wanted
to continue working together. Filled with knowledge and the
can-do attitude of the IMB program, “we decided to make a
company; I still don’t know if that was a good idea”—jokes
Marko.
At this point, Blaž introduced them to his brother Jure Triglav
and a schoolmate of his, Nejc Tomšič, both freshly graduated from the medical faculty. Thus Modra Jagoda, the service
company specializing in web and mobile development, was
born. Except Marko, who had a computer engineering undergraduate degree, nobody had any real programming experience—but that didn’t matter. Problems were solved one at
a time by endlessly searching Google and copy-pasting large
amounts of other peoples’ codes. The real problem was that
work was hard to come by.
“After the 2007 financial crisis, companies in Slovenia didn’t
have budgets for any kind of web or mobile development”—
says Blaž Triglav. In their spare time, they decided to revisit
a project which Jure and Nejc worked on at the end of their
studies. “A good reference for [medical] drugs available in Slovenia didn’t exist”, explains Blaž. “So, if you were a doctor, you
could look up drug information either in a 500-page outdated
book, or through a website designed in 1997 which required
you to be sitting at your desk, behind a computer.” Register
zdravil (Drug registry) was a mobile app which would solve
these problems.
The app finished, they kept postponing its release until they
could find somebody to sponsor it, as they wanted Register
zdravil to be free for the users themselves. However, nobody
wanted to give money to an app with no users. The application sat unpublished for almost a year while the team tried to
get a sponsor. “In the end, we decided to go ahead and try to
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get some users first, even if it meant we wouldn’t make any
money for some time. It was a really difficult decision at that
time.”, remembers Blaž.
The app, however, struck a chord with the public. A few posts
at students’ forums and some word-of-mouth advertising was
enough to propel it to the Top Free Apps section of the App
Store. Two months later, Register zdravil had 2.000 registered
healthcare professionals in Slovenia. Four months after the
release, in December 2012, Modra Jagoda signed their first
advertising partner— one of the large, foreign pharmaceutical
companies. Three months after that, they signed up another
pharmaceutical; four months after that, two more. “We were
quite happy. But we were also saying to ourselves: ‘Why
didn’t we do this sooner?’ ”—says Marko. Emboldened by the
success, the team set their sights on the first foreign market: neighboring Croatia. With the experience and feedback
gained on the home market, a Croatian version of the app
was launched in June 2013. A painful moment for the team
around this time was the leaving of Brent LaRue, who got
a job in Silicon Valley. “We went through a lot together. We
wished him all the best—but we were all pretty sad that he
had left.”
FOCUS ON MOBILE HEALTH
With good usage statistics in Slovenia, and healthy growth
in Croatia, Modra Jagoda started to look for investments in
order to continue growing the product. “As soon as we saw
how many doctors used and loved the app, we decided to
close the service part of the business.”, Blaž tells me. “None
of us were really motivated to do client work. But our own
product—we were very excited.”
On an event hosted by the startup school Hekovnik, part of
the team met with partners from the seed capital firm LAUNCHub, from Sofia, Bulgaria. They exchanged business cards,
had a few conversations over Skype, and had several meetings in Vienna. On these meetings, Modra Jagoda succeeded
in winning over the investors. “We had really strong usage
numbers. At that point, one in three doctors in Slovenia used
our app and we had over 2.000 app launches per day.”, says
Blaž. For a niche app in a small market, these numbers were
very good. “The investors saw that if we could replicate this
kind of numbers in other, bigger markets, that would be
worth a lot.” Modra Jagoda got an investment of 100.000 €
from LAUNCHub at the end of 2013.
The past year the team worked hard to achieve the expectations they set. They launched in Serbia in March, and in the
Czech Republic in June 2014. At the moment they’re deciding,
which market to go in next. “In all of the markets until now, we
were the first with a mobile app. Now we are going to bigger
markets, there will be existing companies doing this. We need
to go in with a strong competitor.”, Marko explains. “But we
have a great product. I can’t wait.”
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A YEAR IN REVIEW
“Together we’re building bonds and
friendships that will last a lifetime.”
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THROW YOUR NIKES IN THE TRASH
Author: Janža Lotrič in Irena Umek

When you’re big as Adidas, what do you want your brand to
stand for? Who do you choose as your brand ambassador?
What level of involvement do you want to have with them?
What type of collaboration with celebrities are you aiming
for? How do you want the ambassadors to communicate
with the consumer?
How do big names like Lionel Messi, David Beckham, D Rose,
Pharrell Williams, FC Bayern, Kanye West, Gareth Bale, Novak
Djokovic, Rita Ora and so on, end up wearing and representing the brand with 3 stripes?
It all comes down to the long-term brand strategy.
In Adidas, strategic department puts all the above and many
more questions into consideration when preparing strategic
plans. In close collaboration with Sports Marketing department, they would decide on the specific, so called, “key brand
assets” and the way of collaboration they’d like to establish
with them.

Ambassador’s contractual obligations to other brands and
level of recognition play a big role as well. They would do a
precise ROI for each asset.
For example, Novak Djokovic has a contract with Uniqlo for
apparel and with Adidas for footwear. And it can be quite
challenging for Adidas’ communications team to show only
Adidas in the adds, without doing Uniqlo a huge favour at the
same time.
And it’s a two-way street journey. We can even call it “cobranding”, because the same evaluation happens on the other side, where the ambassador-to-be, puts the brand under
the microscope. It depends on their personal beliefs, type of
collaboration and at the end of the day, numbers, if they’ll go
into relationship with the brand.
And when they do, results can be pretty awesome:
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“Lionel Messi (and 180LA) Keep Adidas a top
Most Engaging Ads”(www.adage.com)
“Richie McCaw and Sonny Bill get deep in ‘Take
Today’ Adidas campaign” (www.stoppress.co.nz)
“Is this the coolest campaign ever? David Beckham, Rita Ora AND Pharrell Williams join forces for Adidas to define what it means to be a
superstar”(www.dailymail.co.uk)
Outcomes of recently released marketing campaigns such as
“Superstar” and “Take today” give great examples of how big
role ambassadors play for a brand like Adidas.
Being the face of a marketing campaign is one way how
ambassadors can collaborate with a brand. A step deeper
into the relationship is a collaborative product design, where
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the ambassador, normally a celebrity designs or collaborates
in designing a signature product or even a product collection. “Rita Ora for Adidas Originals” is an example of product
collection collaboration, where Rita Ora designed a whole
seasonal collection working closely with some of Adidas’
designers. Or just the recently introduced sneaker “Adidas
Yeezy Boost” designed by Kanye West that was sold out in few
hours. Kanye actually showcased a good example of celebrity
brand ambassador, when he said to his fans to throw their
Nike shoes in the trash, while promoting the Yeezy shoe.
It also goes beyond celebrities. A role model, someone that
a targeted consumer would look up to and has a certain
reputation. If that someone speaks in favour of a brand, than
that someone is a brand ambassador. The growing trend of
digitalization helps brands like Adidas leverage ambassadors’
recognition on all channels. Social media in particular is the
area where Adidas is bulding a strong community of bloggers
and vlogers around the world, to bring the brand and idea of
how sport can change lives, closer to everyone.
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THE IMPORTANCE OF GIVING BACK
Author: Matej Ojsteršek

It’s no exaggeration when I say that most people tend to be
nostalgic about the time they spent in school or at the faculty.
They tend to call them “the best days of their lives”. Of course,
that’s not to say that their current situation is bad; it only goes
to prove that the days when you had no real responsibilities
other than to make good grades and stay out of trouble are
evergreen in your mind because you were young, carefree
and ready to embrace life with passion.
As time passes, we recognise the lessons learned at school
and how much they add value in our careers. But the truth is
that we gain so much more than just an education from our
studies, so it’s imperative that we try to give back as much
as we can. So appropriately, the term alma mater, which is a
Latin translation for nurturing, or kind, mother, is frequently
used to refer to the school from which an individual has graduated from. Our alma mater is this Alumni Association, the
IMB programme, and the Faculty of Economics.
I believe we should all see our diplomas as a share of stock.
We must not forget that even after we have graduated, we
still have vested interest in our school’s and programme’s well
being. Think about it. If the IMB study fell apart tomorrow,
what would that make your diploma worth? Would it hurt
your career prospects? I believe the same goes for the Alumni. What we have created here is very, very special, and we
should all be proud of it and know that in some way, we are
the programme’s shareholders. A wise alumnus will want the
very best for his or her alma mater – and not just for nostalgic

reasons. As the Alumni Association grows in prestige, we all
benefit.
Of course, I’m not only talking about giving back money.
Simply being and staying involved is one of the best ways to
help enhance the reputation of the alma mater. Luckily, your
ability to affect your school is far greater than your ability as a
stockholder to influence a publicly traded company. Whether
you realize it or not, you’re a spokesperson for your alma
mater – no matter where you work and travel.
So, how do we compare? In the 30 top-ranked full-time MBA
programs in the world, an average of 21.7 percent of graduates gave back to their programmes. MBA programmes at the
best-known universtities, such as Darthmouth, Yale, and Stanford, average from 41 to 67%. On the other hand, universities
that are not so well known, such as Minnesota, Texas-Austin
and Southern Methodist University, averaged only 5-10% of
graduates that donated. It’s an interesting observation, isn’t
it?
Our Alumni is currently at around 15 percent and I’m happy
that we’ve been seeing a positive trend emerging in the past
couple of years. However, I’m not someone who is satisfied
with being below average. My vision, and the vision of our
Alumni Association, is to compare to the very best Alumni
organizations in the world. Forget that, we should all strive to
beat the 67% school to it teeth. It’s a steep climb, I know, but
fears, just like dreams, are just an illusion.

It’s no exaggeration when I say that most people
tend to be nostalgic about the time they spent in
school or at the faculty. They tend to call them

“the best days of their lives”.

If the IMB study fell apart tomorrow, what
would that make your diploma worth?
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“Visit us at our brand new website”
www.alumni-mba.com

Website was produced by digitally-led marketing agency POINT OUT. They proved themselves as a trustful partner, paying
attention to every detail of the project. Feel free to see their work at www.pointout.si or contact them at info@pointout.si.
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ZDRUŽENJE MANAGER SCHOLARSHIP
Scholarship Fund is managed by Section of Young Managers
within Managers’ Association of Slovenia and every year it
awards the best foreign post graduate students from Faculty
of Economics (IMB and MBA) and IEDC Bled. This year the
scholarship winner is Ana Isabel Munguia Partida, IMB student from Mexico.
The Scholarship Fund was established in 2007 with the aim to
connect Slovenian and foreign economies by awarding ambitious students from different countries. In the early years of
operating the Fund was focused on students from SE Europe,
however in the last few years the students from all foreign
countries can apply. Section of young managers is delighted
to have 18 awardees, young business ambassadors, and
Alumni network in 11 countries. The members of the committee are Tjaša Kolenc Filipčič, president of young managers, dr.
Andrej Kohont, Chair for Organizational and Human Resource
Management and Development at Faculty of Social Science,
Maja Fesel Kamenik, HR specialist, and this year Dafne Dimitrova, scholarship winner 2011 joined the committee.
Ana Isabel Munguia Partida from IMB is a winner of scholarship fund.

The scholarship was awarded at January Meeting that was attended by over 350 guests, including prime minister dr. Miro
Cerar, leaders of top political parties, ambassadors and top
managers. Ana Isabel Munguia Partida thanked the organization, Faculty of Economics and her family for the immense
support of her moving to Slovenia, she was excited and
looking forward to discover new opportunities in Slovenia. At
the event, the lifetime achievement award was received by dr.
Danica Purg, IEDC Bled, and the award for Young Manager of
the Year went to Tanja Skaza, managing director of Plastika
Skaza.
The Managers’ Association of Slovenia would like to thank
Janez Prašnikar and Silva Pečarič from IMB and also Andreja
Cirman and Mateja Veselica from MBA programme for great
cooperation in the selection process. The Scholarship Fund
is sponsored by Zavarovalnica Triglav and Nova ljubljanska
banka.
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ABOUT ALUMNI

‘‘We strive for bringing together caring, warm,
fun, creative people’’
It is all about the team; a team inspired to connect IMB generations and create unforgettable events. We strive for bringing together caring, warm, fun, creative people form our IMB community. Join our Alumni Govrening Board and become part of new
friendships, business relations, passionate leadership teams and exclusive networking with our experienced members.
Put your puzzle of ideas into the Alumni mosaic and you will get:
- Immense intergeneration networking
- Involvement in corporate relations through our successful Alumni managers
- Experience for organizing events
- Fun, fun and fun
Together, we can keep maintaining the vision of our Alumni and provide exclusive networking for our members!
Contact us at info@alumni-mba.com

Dafne Dimitrova
Member of Governing Board,
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Aleš Senegačnik
Member of Governing Board

Stella Korošec
Member of Governing Board

Matej Ojsteršek
President of Governing Board)

27

DOCTORAL PROGRAMME
IN ECONOMICS AND BUSINESS
• Comparable to the best doctoral programmes in the EU
• Excellent local and foreign professors
• Useful knowledge and a wide range of specializations
• Small groups of students
• Good employment opportunities in the international environment
• Career opportunities in research, education, consultancy and business

Svet v rokah
Zagotovite si NEOMEJEN DOSTOP
do vseh digitalnih vsebin časnika Finance
in petkov izvod časnika Finance
s tednikom Manager na izbrani naslov!
Finance DIGITAL
in MANAGER za le

30,85 EUR

na mesec

NOV
PAKET

narocilnice.finance.si I narocnine@finance.si I informacije o paketih: 080 15 80 I www.finance.si/dostop

www.alumni-mba.com

